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DESCRIPTION 
Are your presentations compelling?  How confident 
are you about telling stories at the front of the room?  
Or over a webcast?  These resources will help you 
add the power of storytelling to your presentations; 
and you’ll be confident doing it. 
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Why Tell a Story? 
 

The most popular Super Bowl ad ever tells a story. 

 

 

Budweiser’s 2014 Super Bowl ad, Puppy Love, is the most popular Super Bowl ad ever.   

We may not associate Budweiser with Shakespeare; but, Research from Johns Hopkins University said 
Shakespeare’s storytelling techniques featured prominently in the beer company’s Super Bowl 
commercial.  Specifically, researcher  

Johns Hopkins professor, Keith Quesenberry, conducted a two-year content analysis of 108 
commercials.  He found significant association of dramatic form with consumer favourability in Super 
Bowl advertising rating polls. Results demonstrated that average consumer ratings were higher for 
commercials that followed a five-act dramatic form and a positive association of the number of acts in 
commercials with consumer favourability ratings. In fact, Quesenberry predicted that Puppy Love would 
be the most popular Super Bowl ad in 2014.  And he was right. 

Quesenberry and his research partner found that, regardless of the content of the ad, the structure of 
that content predicted its success.  

http://usat.ly/1aWbPQE


 

Click Arrow to play ad.  ESC to End. 

 

“People are attracted to stories,” Quesenberry is quoted as saying, “because we’re social creatures 
and we relate to other people.” (Harvard Business Review, n.d.) 

 

Why does the format of a story, where events unfold one after the other, have such a profound impact 

on our learning?  

The simple answer is this: We are wired that way. A story, if broken down into the simplest form, is a 

connection of cause and effect. And that is exactly how we think. We think in narratives all day long, no 

matter if it is about buying groceries, whether we think about work or our spouse at home. We make up 

(short) stories in our heads for every action and conversation. In fact, Jeremy Hsu found [that] "personal 

stories and gossip make up 65% of our conversations." 

 (Widrich, 2012) 

 

Jennifer Aaker, Professor of Marketing at the Stanford Graduate School of Business tell us to learn to tell 

stories that advocate your ideas and bring others along with you.  And isn’t that what we aim to do in all 

our business presentations?   

According to Aaker, studies show that we are wired to remember stories much more than data, facts, 

and figures. However, when data and story are used together, audiences are moved both emotionally 

http://www.scientificamerican.com/article.cfm?id=the-secrets-of-storytelling
https://www.usatoday.com/media/cinematic/video/5033229/budweiser-puppy-love/


and intellectually.  Aaker demonstrates the importance of stories in shaping how others see you and as a 

tool to persuade. Harnessing the power of stories will enable you to be more persuasive, move people 

to action, and progress into your career.   

In the video here (Click Arrow to play.  ESC to End) 

Aaker quotes a study in which researchers did a test to 
determine how best to raise funds for Save the 
Children, a non-profit organization. 

They ran two versions of an ad. The first version gave 
statistics about the problems facing children in Africa.  
The second ad told the story of a 7-year-old girl, 
named Rukia, from Mali who faced significant 
problems.  After each ad, people were asked to 
donate to Save the Children. 

 

 

 

After the story of Rukia, people donated twice as much as after the ad giving statistics.   

Here’s the ad  -- the story - that won hearts and donations: 

https://www.youtube.com/watch?v=9X0weDMh9C4


 

A Day in the Life in Mali with Rokia 

Rokia was among the first participants in our 
sponsorship-funded program and she benefits from 
our Basic Education and School Health and Nutrition 
work. Here she is pictured with her mother. 

Rokia is a bright eight-year-old girl who lives in the 
western African nation of Mali. She lives with her 
parents and five siblings on a small subsistence farm. 

When Save the Children first started working in her 
village, Rokia’s family was barely scraping by on their 
crops of corn, potatoes, sorghum and peanuts. They 
are one of the lucky families, as they have a few 
mango trees, which helps to supplement their low 
income and provides much needed food for the 
family. 

Rokia was among the first participants in Save the Children’s sponsorship-funded program in her 
village. Since 2009, Rokia has benefitted from our education, health and nutrition programs. Each 
year Save the Children provides vitamin A, iron, and deworming treatment to improve Rokia’s 
health. 

Rokia leads an active life. “I like to keep busy with my family and friends,” Rokia says with a smile, 
happy to split her time between school, play and chores. 

A big part of Rokia’s busy day is doing whatever she can to help her family. She gets up early to get 
ready for school and do chores while it is still cool — temperatures often top 100 degrees by 
midday. 

Rokia likes helping to take care of her little brother while her mother makes breakfast. They often 
eat a hearty porridge of sorghum — a grain they grow on the farm. 

After breakfast, Rokia takes her younger brother to the early childhood development (ECD) center 
and heads off to school where she has already reached the third grade. Both her school and her 
little brother’s center are supported by Save the Children. 

At noon, Rokia comes back home to have lunch. Her school doesn’t have a cafeteria. There aren’t 
any restaurants or grocery stores in her village. Lunch and dinner are typically the same as 
breakfast, but perhaps with peanuts or vegetables added to the porridge. 

Rokia returns to school when it reopens from 3:00 to 5:00 in the afternoon. At night, she has dinner 
and plays with her brothers and sisters before bed. It is a long day for a little girl, but as she gets 
ready for bed, she looks forward to her next busy day. 



Impact and Results 

Sponsors’ support Rokia and thousands of children like her in Mali. In 2009, Save the Children: 

• Built 27 classrooms in nine communities 

• Trained 230 teachers 

• Delivered educational supplies in 133 schools 

• Distributed nutritional supplements to over 43,000 children 

• Built 21 blocks of latrines 

• Conducted free medical check-ups for 714 preschoolers 

 Sponsor a Child  

 

  

Why not tell a story? 
 

If any of these are your reasons, maybe you should reconsider?  Based on the above comments and so 
much more that’s been written on the power of storytelling. 

 

 I feel silly.  
 People don’t want me to tell them a story. They want FACTS!   
 I don’t know any stories.  
 It’s too much work.  
 I’m presenting to the C-Level.  They don’t want to listen to a 

story. 
 

 I’m in the financial world – numbers are the only things that 
count. 

 

 

What’s your excuse?  Read on to learn how you can add this powerful persuader into your 
presentations. 

  

https://sponsor.savethechildren.org/


Types of Stories with Examples 
 

 
From Sparkol: (Sparkol, n.d.): 

8 Classic storytelling techniques for engaging presentations 
 

You can find descriptions of types of stories commonly told, and usually effective.  Much of this section 
is taken from an from Sparkol . 

 

Monomyth 
The monomyth (also called the hero’s journey), is a 
story structure that is found in many folk tales, myths 
and religious writings from around the world. 

In a monomyth, the hero is called to leave their home 
and sets out on a difficult journey. They move from 
somewhere they know into a threatening unknown 
place. 

After overcoming a great trial, they return home with 
a reward or newfound wisdom – something which will help their community. Lots of modern stories still 
follow this structure, from the Lion King to Star Wars.  Using the monomyth to shape your presentation 
can help you to explain what has brought you to the wisdom you want to share. It can bring your 
message alive for your audience.  From Sparkol: (Sparkol, n.d.): 

 

There are twelve steps to the hero’s journey. According to the Oracle Education Foundation Library, 
those steps are as follows. 

1. Ordinary World: This step refers to the hero's normal life at the start of the story, before the adventure 
begins.  

2. Call to Adventure: The hero is faced with something that makes him begin his adventure. This might be 
a problem or a challenge he needs to overcome.  

3. Refusal of the Call: The hero attempts to refuse the adventure because he is afraid.  
4. Meeting with the Mentor: The hero encounters someone who can give him advice and ready him for 

the journey ahead.   
5. Crossing the First Threshold: The hero leaves his ordinary world for the first time and crosses the 

threshold into adventure.   
6. Tests, Allies, Enemies: The hero learns the rules of his new world. During this time, he endures tests of 

strength of will, meets friends, and comes face to face with foes. 
7. Approach: Setbacks occur, sometimes causing the hero to try a new approach or adopt new ideas.  



8. Ordeal: The hero experiences a major hurdle or obstacle, such as a life or death crisis.  
9. Reward: After surviving death, the hero earns his reward or accomplishes his goal.  
10. The Road Back: The hero begins his journey back to his ordinary life. 
11. Resurrection Hero - The hero faces a final test where everything is at stake and he must use everything 

he has learned.   
12. Return with Elixir:  The hero brings his knowledge or the "elixir" back to the ordinary world, where he 

applies it to help all who remain there. 
 
 

My notes: 

When presenting in sales, be careful about the roles everyone is playing in your story.  The audience, 
and specifically the decision-maker, must be the hero.  The wise mentor is your solution, or your 
company.   

Start with your audience’s current position and the need to change. 

 From your discovery – which is critical to a good sales presentation – you will have learned the 
hardships the hero (company, employee…) has been going through. 

Where appropriate present the quest for a solution as difficult.  This makes it possible to portray the 
decision maker(s) as people who work hard to do the right thing. 

Enter your solution!  And all is well. 

Your hero is now able to go back to his team and help everyone. 

 

In the Ted Talk here, Richard Turere tells 
about how to created a system of lights 
to keep lions from attacking his family’s 
cows.  

He describes the world he originally 
lived in where hardship was significant.  
Lions killed his family’s livelihood. 

He tells about the ways he tried and 
failed to make it better. He had several 
failures, but continued.  Eventually he 

found his reward – the lions were kept away and his cows were saved. 

He was a hero to his family and to his whole community. 

 

In your sales presentations, the company you’re selling to must be the her0.  You just have to show that 
you understand their ordeals and setbacks; and that you can provide the solution that will give them the 
reward they seek – and make them a here. 

https://www.youtube.com/watch?v=RAoo--SeUIk


 

 

The Mountain 
The mountain structure is a way of mapping the 
tension and drama in a story. It’s similar to the 
monomyth because it helps us to plot when 
certain events occur in a story. 

It’s different because it doesn’t necessarily have a 
happy ending. The first part of the story is given 
to setting the scene, and is followed by just a 
series of small challenges and rising action before 
a climactic conclusion. 

It’s a bit like a TV series – each episode has its ups 
and downs, all building up to a big finale at the end of the season. 

My Notes: 

This is a good story type to show how you overcame adversity.  It might be used to discuss how your 
company survived and grew.  Or you could use it to describe how a customer struggled and then 
overcome obstacles through the use of your solution.  In an article I wrote, I tell about someone I 
worked with who used this structure to great effect.  Here’s the excerpt from that article that tells one 
of the most effective mountain stories I’ve heard: 

 

One of my favourite presales consultants had come to our presales team from 

implementation consulting.  She didn’t have any presentation experience; but, her 

background meant she brought a unique and powerful strength.  She had a wealth 

of real-life stories about how our customers were successful with our product. I 

watched her in one of her very first presentations.  A little while into the 

presentation, a member of the audience asked her a question about payroll, 

which she was involved with from her implementation days.  She told a simple 

story that totally engaged the audience. 

I just recently had the best phone call from a customer in the same situation 

you’re describing.  When I’d started the implementation, she had worked several 

weekends in a row.  When I asked her about that, she said, “That’s just this 

job.  It’s ruining my home life.”  In order to process payroll, she had to do hours 



and hours of repetitive, manual work.   You know how that is.  (Here the audience 

enthusiastically agreed.) 

We implemented the software and I went back to my job with other clients.  Just 

last week she called me and said, “I just had to call and say thank you.  You gave 

me my weekends back!” 

How’s that for a benefit statement? 

(Mustang Positive Professional Development, n.d.) 

 

Sparklines 
Sparklines are a way of 
mapping presentation structures. Graphic 
designer Nancy Duarte uses sparklines to 
analyse famous speeches graphically in her 
book Resonate. 

She argues that the very best speeches 
succeed because they contrast our ordinary 
world with an ideal, improved world. 
They compare what is with what could be.  

By doing this the presenter draws attention to the problems we have in our society, our personal lives, 
our businesses. The presenter creates and fuels a desire for change in the audience. 

It’s a highly emotional technique that is sure to motivate your audience to support you. 

Martin Luther King’s speech is famous the world 
over because it contrasts the racist, intolerant 
society of the day with an ideal future society 
where all races are treated equally.   

 

 

Resonate:%20Present%20Visual%20Stories%20that%20Transform%20Audiences
https://vimeo.com/180432343


My Notes: 

Technically we might not consider this speech a story.  But Dr. King certainly took us on a journey and 
used contrast to extreme effect.  In the immortal “I Have a Dream” speech, Dr. King takes you on a 
journey from despair to hope, from contempt to brotherhood. The journey is from one emotion to its 
opposite emotion. 

We can use this technique in many areas of our business presentations.  From the simple technique of 
‘What If’ or “Imagine” to a full story approach, we can use contrast to give the audience a clear view of 
how we, through our solution, can take them from the struggles of their difficult past to a much better 
future. 

A touching example is found in Monica Lewinsky’s Ted Talk, The Price 
of Shame.  You wouldn’t use something this long in a business 
presentation, but the power of the contrast is evident. No one has 
suffered more public humiliation than Ms. Lewinsky.   

 

 

 

 
She contrasts that with where she is now and how people CAN 
survive something like what she went through.  It’s memorable.  

 
 

Listen to the full talk  

 

 

https://www.youtube.com/watch?v=H_8y0WLm78U


 
 
Petal Structure 

The petal structure is a way of organising multiple speakers or 
stories around one central concept. It’s useful if you have several 
unconnected stories you want to tell or things you want to reveal 
– that all relate back to a single message. 

You tell your stories one by one before returning back to the 
centre. The petals can overlap as one story introduces the next but 
each should be a complete narrative in itself. 

In doing so, you can weave a rich tapestry of evidence around your central theory. Or strong emotional 
impressions around your idea.  

By showing your audience how all these key stories are related to one another, you leave them feeling 
the true importance and weight of your message. 

My Notes: 

This is especially good in the typical software demonstration.  By using a story with multiple parts you 
can bring the various parts of your demonstrations, especially During a complex demonstration, there 
are usually several presenters.  The person managing the demonstration – often the sales rep – can use 
the petal structure to summarize the various parts of the demonstration and to summarize the 
presentation.  The Petal Structure can be used without a story, but telling a story and then using that 
consistently helps bring cohesion and memorability to a long presentation in which the audience could 
become lost. 

I used a story that was actually quite silly but resonated well with the audience.  We won that deal! 

My story told how I had just recently bought a suit for work.  Which was very similar to the audience’s 
current need to buy software. 

My story went over my requirements: 

• Flexible – I needed it to work in several situations. 

• Easily Maintained – I didn’t want to have to iron it or send it to a dry cleaner. 

• It had to suit me, not someone else 

• I had to be able to alter it slightly, without great expense. 



• It had to be mobile – I wanted to be able to pack it, travel, and put it on immediately. 

Coincidentally (not), these were very similar to the prospect’s software requirements.  I gave the 
overview story at the beginning, including how happy I was at having bought the perfect suit.  Then I 
used each requirement as a section of my demonstration.  And then, it was easy to summarize. 

 

The Sparkol article I’ve been quoting a lot here gives Simon Sinek’s Ted Talk as a good example of the 
Petal Structure. 

Simon Sinek tells his audience a series of stories to 
help illustrate his ideas, each one strengthening his 
message further.   

 

 

 
 
 
In medias res 

In medias res storytelling is when you begin your narrative 
in the heat of the action, before starting over at the 
beginning to explain how you got there. 

By dropping your audience right into the most exciting 
part of your story they’ll be gripped from the beginning 
and will stay engaged to find out what happens. 

But be careful – you don’t want to give away too much of 
the action straight away. Try hinting at something bizarre 
or unexpected – something that needs more explanation. 

Give your audience just enough information to keep them hooked, as you go back and set the scene of 
your story. 

 

  

https://www.youtube.com/watch?v=qp0HIF3SfI4


This only works for shorter presentations though – if you string it out too long your audience will get 
frustrated and lose interest. 

Zak Ebrahim begins his talk with the revelation that 
his father helped plan the 1993 World Trade Centre 
bombing. His audience is gripped from the 
beginning, as he begins to recount the events of his 
childhood and the path he took after his father’s 
conviction.  

 
 

 
Converging ideas 
 

Converging ideas is a speech structure that shows the audience 
how different strands of thinking came together to form one 
product or idea. 

It can be used to show the birth of a movement. Or explain 
how a single idea was the culmination of several great minds 
working towards one goal. 

Converging ideas is similar to the nested loops structure, but 
rather than framing one story with complementary stories, it can 

show how several equally important stories came to a single strong conclusion. 

This technique could be used to tell the stories of some of the world’s greatest partnerships – for 
example, web developers Larry Page and Sergey Brin.  

Larry and Sergey met at Stanford’s PhD program in 1995, but they didn’t like each other at first. They 
both had great ideas, but found working together hard. Eventually they found themselves working on a 
research project together. A research project that became Google. 

See also: Steven Johnson’s TED talk, where he explains how collaboration has fuelled some of history’s 
best ideas 

https://www.youtube.com/watch?v=NugRZGDbPFU
https://www.ted.com/talks/zak_ebrahim_i_am_the_son_of_a_terrorist_here_s_how_i_chose_peace


John Bohannon and the Black Label Movement 
explain (verbally and through dance) how scientists 
and dancers came together to form an exciting, 
dynamic alternative to boring presentations. 

 

 
 

 

Nested Loops 
 

Nested loops is a storytelling technique where you layer 
three or more narratives within each other. 

You place your most important story – the core of your 
message – in the centre, and use the stories around it to 
elaborate or explain that central principle. The first story 
you begin is the last story you finish, the second story you 
start is second to last, etc. 

Nested loops works a bit like a friend telling you about a 
wise person in their life, someone who taught them an important lesson. The first loops are your 
friend’s story, the second loops are the wise person’s story. At the centre is the important lesson. 

My Notes: 

Nested Loops as a technique is not always easily understood.  Not surprising, since it’s considered a 
Neuro Linguistic Programming (NLP) tool and is often used in hypnosis.  Done well, it keeps your 
audience engaged throughout your presentation as they wait for the completion of the various ‘loops’.   

To understand Nested Loops, think of your favourite TV shows. 

The creators of successful TV shows such as House, Dexter, Lost, Mad Men, Homeland, Prison Break, Ray 
Donovan, Game of Thrones etc employ the technique of nested loops advocated by Frank Chimero to 
keep us glued and addicted to their shows. 

Nested loops in shows tend to operate by introducing three or four concurrent plots within an episode. 
The first plot is introduced at the beginning of the episode and then stopped at a point of high 
emotional tension to start plot 2. There is another breakaway at crucial point in plot 2 to introduce plot 
3 etc. The creators then proceed to resolve each plot and the choice of which plot to resolve depends on 
what helps move the story forward. One plot is usually left unresolved at the end of the episode as a 
cliff-hanger to keep you hooked for the next episode. 

https://www.ted.com/talks/john_bohannon_dance_vs_powerpoint_a_modest_proposal?language=ru


 

 

In this Ted Talk, Simon Sinek does a LOT of great things.  
Including using Nested Loops effectively.  Yes, this Ted Talk is 
referenced already.  But worth it. 

He starts by asking why Apple, Martin Luther King and the 
Wright Brothers were successful when so many others weren’t. 

He answers those questions quite late in his presentation, one by one.  And we’re fascinated to learn the 
answers. 

 

 

 

 

 
False start 
 

A ‘false start’ story is when you begin to tell a seemingly predictable 
story, before unexpectedly disrupting it and beginning it over again. 
You lure your audience into a false sense of security, and then shock 
them by turning the tables. 

This format is great for talking about a time that you failed in 
something and were forced to ‘go back to the start’ and reassess. It’s 
ideal for talking about the things that you learnt from that experience. 

Or the innovative way that you solved your problem. 

But best of all, it’s a quick attention hack which will disrupt your audience’s expectations and surprise 
them into paying closer attention to your message.  

See also: Retroactive continuity is when a storyteller goes back and alters the ‘facts’ in their story. If you 
are a character in the story you’re telling, you can use a false start to go back and retell your own story 
in a surprising way. 

https://www.princeton.edu/%7Eachaney/tmve/wiki100k/docs/Retroactive_continuity.html
https://www.youtube.com/watch?v=u4ZoJKF_VuA


J K Rowling begins her speech at Harvard in a typical fashion. 
She talks about her time at university and the expectations of 
her parents. The audience expects her to talk about 
the growing success of her writing career – instead she 
focuses on a time in her twenties where she felt she had 
‘failed’ in life. What comes next is inspirational. 

 

 

 

  

https://www.youtube.com/watch?v=UibfDUPJAEU


Books on Storytelling 
 

The Science Underlying Storytelling 
 

These books are the result of searching for books mentioned most often in “Best Books on..” lists, books 
referred to in conversations and many articles, and just books I’d like to read soon. 

The list includes links to the title, usually on Amazon, and a picture of the star rating when available. 

The Storytelling Animal: How Stories Make Us Human   

 

Jonathan Gottschall  

As Gottschall shows in this remarkable book, stories can also change the world for 
the better. Most successful stories are moral—they teach us how to live, whether 
explicitly or implicitly, and bind us together around common values. We know we are 
master shapers of story. The Storytelling Animalfinally reveals how stories 
shape us. (goodreads, n.d.) 

 

 

Wired for Story: The Writer's Guide to Using Brain Science to Hook Readers from the Very First Sentence 

 

 

(Cron, n.d.) 

Backed by recent breakthroughs in neuroscience as well as examples from novels, 
screenplays, and short stories, Wired for Story offers a revolutionary look at story as 
the brain experiences it. Each chapter zeroes in on an aspect of the brain, its 
corresponding revelation about story, and the way to apply it to your storytelling 
right now. 

 

 

 

 

 

 

https://www.amazon.ca/Storytelling-Animal-Stories-Make-Human/dp/0544002342/ref=sr_1_1?ie=UTF8&qid=1504141547&sr=8-1&keywords=the+storytelling+animal#customerReviews
https://www.amazon.ca/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Jonathan+Gottschall&search-alias=books-ca
https://www.amazon.ca/Wired-Story-Writers-Science-Sentence/dp/1607742454/ref=sr_1_2?s=books&ie=UTF8&qid=1504142089&sr=1-2&keywords=storytelling+science


Storytelling and the Sciences of Mind 
 

 (Herman, n.d.) 

The book as a whole centers on two questions: How do people make sense of 
stories? And: How do people use stories to make sense of the world? Examining 
narratives from different periods and across multiple media and genres, Herman 
shows how traditions of narrative research can help shape ways of formulating and 
addressing questions about intelligent activity, and vice versa. 

 

 

Nested Loops Demystified: Revealing the Art of Multilevel Communication and Unconscious 
Instillation in NLP 
 

 

(Caulfield, n.d.) 

Do you want to develop engaging and powerful presentations, working shops and 
training course? That will teach large amounts of information in a very short space 
of time easily and effortlessly? This book reveals the art Nested Loops, Multilevel 
Communication and Unconscious Instillation in NLP (Neuro-Linguistic 
Programming). Nested loops and “unconscious instillation” have grown to almost 
an mythical status in NLP but in reality are are very simple and exceptionally 
powerful way of designing powerful and impactful training courses and one-to-one 
sessions. For the first time in print, this book will give you a clear and concise 

explanation of how to design and utilise Nested Loops in a variety of contexts for different outcomes. 
PLEASE NOTE: This book assumes a basic and general understanding of NLP. 

https://www.amazon.ca/Storytelling-Sciences-Mind-David-Herman/dp/0262019183/ref=sr_1_8?s=books&ie=UTF8&qid=1504142089&sr=1-8&keywords=storytelling+science
https://www.amazon.ca/Nested-Loops-Demystified-Communication-Instillation/dp/1491095954/ref=sr_1_1?ie=UTF8&qid=1504193551&sr=8-1&keywords=nested+loops+storytelling
https://www.amazon.ca/Nested-Loops-Demystified-Communication-Instillation/dp/1491095954/ref=sr_1_1?ie=UTF8&qid=1504193551&sr=8-1&keywords=nested+loops+storytelling


 

 

 

 

 

Storytelling How-to’s and Examples 
 
Stories for Work: The Essential Guide to Business Storytelling 

 

(Dolan, n.d.) 

Gabrielle Dolan draws from a decade of training business leaders in storytelling to 
show you what works, why it works, when it works best and what never works. You'll 
learn how to create your own stories — authentically yours, crafted to attain your 
goal — and develop an instinct for sharing when the time is right. In-depth case 
studies feature real-world people in real-world businesses, showing how storytelling 
has changed the way they work, motivate and lead — providing clear examples of the 
power of this enormously effective skill. 

 

 

Business Storytelling For Dummies 

 

 (Karen Dietz, n.d.) 

There has to be a Dummies book! 

Need to get your point across? Get staff on board with change? Foster 
collaboration? Increase sales? Strengthen employee engagement? Build customer 
loyalty? Drive innovation and creativity? Capture best practices? Align people 
around a goal? Grow your business? Business Storytelling For Dummiescan help 
you do this--and more.  

 

 

https://www.amazon.com/Stories-Work-Essential-Business-Storytelling/dp/0730343294/ref=sr_1_1?ie=UTF8&qid=1504194514&sr=8-1&keywords=storytelling+business
https://www.amazon.com/Business-Storytelling-Dummies-Karen-Dietz/dp/1118661214/ref=sr_1_2?ie=UTF8&qid=1504143413&sr=8-2&keywords=storytelling+business


The Leader's Guide to Storytelling: Mastering the Art and Discipline of Business Narrative 

 

 (Denning, n.d.) 

How leaders can use the right story at the right time to inspire change and action 
This revised and updated edition of the best-selling book A Leader's Guide to 
Storytelling shows how storytelling is one of the few ways to handle the most 
important and difficult challenges of leadership: sparking action, getting people to 
work together, and leading people into the future. Using myriad illustrative examples 
and filled with how-to techniques, this book clearly explains how you can learn to tell 
the right story at the right time. 

 

 

Winning the Story Wars: Why Those Who Tell (and Live) the Best Stories Will Rule the Future 

 

 (Sacks, n.d.) 

With insights from mythology, advertising history, evolutionary biology, and 
psychology, viral storyteller and advertising expert Jonah Sachs takes readers into a 
fascinating world of seemingly insurmountable challenges and enormous 
opportunity. You’ll discover how: 

 
 

• Social media tools are driving a return to the oral tradition, in which stories that matter rise above the 
fray 
• Marketers have become today’s mythmakers, providing society with explanation, meaning, and ritual 
• Memorable stories based on timeless themes build legions of eager evangelists 

 

 

TED Talks Storytelling: 23 Storytelling Techniques from the Best TED Talks  

 

 (Karia, n.d.) 

Like a Dummies book, a Ted Talks book seems required. 

For this book, the author studied 200 Ted Talks and discovered one thing was 
common in the very best of them – the speakers told stories.  This book presents 
twenty-three principles on how to create stories that keep your audiences hooked 
onto your every word. Whether you are giving a TED talk or a corporate presentation, 

https://www.amazon.com/Leaders-Guide-Storytelling-Mastering-Discipline/dp/078797675X
https://www.amazon.ca/Winning-Story-Wars-Stories-Future/dp/1422143562/ref=sr_1_1?ie=UTF8&qid=1504195315&sr=8-1&keywords=Winning+the+Story+Wars%3A+Why+Those+Who+Tell+%28and+Live%29+the+Best+Stories+Will+Rule+the+Future
https://www.amazon.ca/TED-Talks-Storytelling-Techniques-Best/dp/1507503008/ref=sr_1_1?s=books&ie=UTF8&qid=1504195351&sr=1-1&keywords=TED+Talks+Storytelling%3A+23+Storytelling+Techniques+from+the+Best+TED+Talks


you’ll be able to apply the principles used in this guide to make your next talk a roaring success. 

 

 

Hypnotic Storytelling: Spin Tales That Move Minds 
 

(Hutton, n.d.) 

Learn the powerful storytelling technique that will spur anybody to action, install any 
desire, or remove any fear. Uplift your friends, mesmerize entire rooms of strangers, 
and have crowds hanging on your every word. Learn the deep secrets of storytelling, 
the perfect structures for every situation, and how to get them to do and think 
anything you want and think it was their own idea. Leverage the power of blurred 
realities, nested loops, embedded commands and all of the most powerful yet 
misunderstood techniques from Ericksonian hypnosis. All you need is the events from 

your own life, this guide and you'll be getting strangers to fall in love with you and buy anything you've 
got for sale. Perfect for sales professionals, seducers, relationship enhancers, or just those who want to 
drop a few bliss bombs here and there and be remembered forever. 

https://www.amazon.ca/Hypnotic-Storytelling-Spin-Tales-Minds-ebook/dp/B06XZW9SBT/ref=sr_1_2?ie=UTF8&qid=1504193307&sr=8-2&keywords=nested+loops+storytelling
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